
 

 

 

 

 

 

 

 

 

 

2010 Nashville Storm Sponsorship 

Proposal  

 



 

The Nashville Storm:  a Championship Team 

 

The Nashville Storm Minor League Football Team , the 2009 North American Football League (NAFL) 

South Champion ,  is entering its  9th season of play in Nashville and in the NAFL, North Americaôs largest 

minor outdoor football league . The Nashville Storm is one of the most successful minor league 

football franchises in the United States with a 98 -17 W -L record, NAFL South Championships in 2003, 

2004, 2006,  and 2009, and contenders in the NAFL Nation al Championship Game in 2006 and 2009 .  The 

2009 se ason was  another banner year for the Nashville Storm, 

ending with a 14 -1 record and  the Storm suffering its  only loss 

during the championship  game . 

 The Nashville Storm features numerous players who have pl ayed 

football professionally in the past and those  who will play football 

professionally in the future. The  team is home to  many former 

college football players , former arena league players, and men 

dedicated to  staying in shape.  These players  support thei r families, 

hold down full - time jobs, own companies , and still manage to 

attend two practices a week and play football  on the weekends ï

without  ANY monetary compensation .   The end result:  they 

play with a lot of heart -- and they win.  

Regular season play usu ally begins in June and ends in September .  The regular season consist of 

approximately 14 games with at least 7 home games. Home games take place at th e Stratford High 

School Stadium at Strat ford High School in East Nashville.  The 2010 NAFL Championship game is slated 

to take place  in Dallas, TX in November 2010. The Nashville Storm sees only one choice: to bring the 

2010 NAFL National Championship back home to the greatest fans on the planet, the football 

fans of Nashville and Middle Tennessee.    

The Nashville Storm:  Nashvilleôs Team 

 

Nashvilleôs best kept secret is a secret no more.  The 2009 season showed significant and consistent 

growth in the Nashville Stormôs fan base and community support . Media 

exposure grew exponentially , marked by the following  accomplishments :  

¶ Appearance on National Public Radioôs All Things Considered  

¶ Front page story in  the Tennessean  Sports section  and feature article s in 

the Nashville City Paper  and the  Tennessee Tribune  

¶ Featured 3 times on WTVF Channel 5 Sports  

¶ Multiple  interviews on 560 Sports Talk  radio  and WFSK 88.1  Coachesô 

Corner with Coach William Head  

¶ A 50% increase in web traffic to the Nashville Storm website  

¶ Attracting over 2500 followers to the Nashville  Storm Facebook fan page 

in its first 30 days of existenc e.  

                    
      

                                     

 

 

  

 

Honorary Captain, Mayor Karl Dean 
Photo by Aaron Matheson 



 

The Nashville Storm:  YOUR Team 

 

Sponsoring Nashville Storm Football is good business .  You will receive maximum exposure in the 

Greater Nashville Area through our targeted advertising on television,  on  radio, and in print; social media; 

press releases and editorials; and in game and community promotions.    We can  showcase you r 

company, product, or service  during our home games 

(which averaged 700 fans per game in 2009) on banners, 

in public announcemen ts, through give -aways, and through 

prominent logo placemen t on merchandising.  Also, you 

can  have access to our broadcast network of over 10,000 

MySpace Nashville Storm fans and 2,600 and counting  

fans on the recently launched Nashville Storm Facebook 

Fan Page. Finally, your company can be acknowledged on 

our Nashville Storm team website which reached close to 

1.5 million hits and over 40,000 unique visitors in 2009 ð

reflecting a 50% growth from 2008 .   

 

 

Who are our fans?  Those who attend games and follow 

us on our fan pages are 56% male  and 44% female.  A 

large number  of our audience is between the ages of 18 -54, with 18 -34 year -olds taking the bulk of the 

share (65%).  The majority of our fans are college -educated  or have attended some college .  They are  

football enthusiasts, sports fans, blue collar and white collar workers --  families that represent every 

segment of the Greater Nashville  are a.  After all, we are Nashvilleôs team 

 

 

 

 

 

Another benefit to our sponsors is 

exposure through the NAFL website 

that regularly provides links to the 

Nashville Storm web sites  and 

posts press releases about the 

Nashville Storm. The NAFL is a 

sprawling, coast - to - coast 

league with over 100 teams 

and 6000+ members . 



                           

 

                        

                              

 

 

 

                       

 

 

 

 

 

 

 

 

 

 

 

 

 

Some of Our Sponsors from 2009 

B4 

Entertainment 

 

 

Hart to Heart 

Daycare 

Centers 

        

 

Destineõ 

Fashions and 

Alterations 
 

You are in Good Company with the Nashville Storm! 



 

  

 

 

Nashville Storm Football 
Sponsorship Packages 

 2010 Season  

 

Checks should be made 
payable to: 

 
Nashville Storm Football  

602 1 Post Road  
Nashville, TN 37205  
www.nashvillestormonline.com  

 
 

 
 

 
 

Submitting Your Digital 
Artwork 
 

In order to properly place 

your logo in our marketing 

and promotions material,  

we request that you submit 

your company web  

address (URL) along with 

images in a digital  

o r  electronic format.  

 

The most common format s 

that  we can use  are 300+ 

DPI JPEG or TIFF . 

 

Please submit your logo to  

Alonzo Mayfield, Jr. at 

alonzo@ready2roar.com . 

 

Storm Level  Category 5                  $7500  

1.  A FULL page ad in the 2010 Season  Program  

2.  200 Free Game Admission Coupons  to Nashville Storm h ome 

games  

3.  An advertisement (including a website link, if applicable) on t he 

HOME PAGE of t he Nashville Storm Website  

4.  A listing (including a w ebsite link,  if applicable), in the ñSponsorò 

section of t he Nashville Storm Website  

5.  Two 30 -second commercials per Nashville Storm home game * *   

6.  Righ t to hang company banner (to be provided by company ) at 

ALL Nashville Storm h ome games  

7.  Opportunity to have corporate rep resentation at 4 home games 

with fan giveaways  

8.  Mentions and representation in all marketing and media  

9.  Included as a sponsor of the away game play -by -play updates 

on the Nashville S torm Football Facebook fan page  
10.  Logo di splayed on all football jerseys  

Storm  Level  Category 4                  $5500  

1.  A HALF page  ad in the 2010 Season Program  

2.  150 Free Game Admission Coup ons to Nashville Storm home 

games  

3.  An advertisement ( including A w ebsite link, if applicable) on the 

HOME PAGE of t he Nashville Storm Website  

4.  A listing (including a w ebsite  link, if applicable) in the ñSponsorò 

Section of t he Nashville Storm Website  

5.  One 30 -second c ommercial per Nashville Storm Home Game * *   

6.  Right to hang company b anner ( to be provided by company) at 

all Nash ville Storm home g ames  

7.  Opportunity to have corporate representation at 3 home games 

with fan giveaways  
8.  Mentions and representa tion in all marketing and media  

 



 

 

Join Our Team!   

Contact:  

Alonzo Mayfield , Jr, 

Marketing and Public 

Relatio ns  Director ,  

615 - 596 - 9108  

Alonzo@ready2roar.com  

www.nashvillestormonline.com  

 

 

 

 

Checks should be made 
payable to: 

 
Nashville Storm Football  
6021 Post Road  

Nashville, TN 37205  
www.nashvillestormonline.com  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Storm Level  Category 3                   $3500  

1.  A QUARTER page  ad in the 2010 Season Pro gram  

2.  100  Free Game Admission Coupon s to Nashville Storm Home 

Games  

3.  An a dvertisement (including a w ebsite link, if applicable) on t he 

HOME PAGE Of The Nashville Storm Website  

4.  A listing ( including a w ebsite link, if a pplicable) in the ñSponsorò 

section o f the Nashville Storm Website  

5.  One 15 -Second Commercial  per Nashville Storm home g ame * *   

6.  Right to hang company banner (to be provided by company) at 

all Nashville Storm home games  

7.  Opportunity to have corporate representation at 2 home games 

with fan giveaways  
8.  Mentions and representa tion in all m arketing and media  

Storm Level  Category 2               $2500  

1.  A BUSINESS CAR D-sized a d in  the 2010 Season Program  

2.  50  Free Game Admiss ion Coupons to Nashville Storm home 

games  

3.  An advertisement (including a website link, if applicable) on the 

HOME PAGE Of t he Nashville Storm W ebsite  

4.  A listing (including a website link, if applicable) in the ñSponsorò 

section of the Nashville Storm w ebsite  

5.  One 15 -second c ommercial  per Nashville Storm h ome  game* *   

6.  Right to hang company banner (to be provided by company) at 

all Nashville Storm home games  

7.  Opportunity to have corporate representation at  1 home game 

with fan giveaways  
8.  Mentions and representa tion in all marketing and media  

Storm Level  Category 1               $1 200  

1.  A MENTION in the 2010  Season Program  

2.  30  Free Game Ad mission Coupons  to Nashville Storm Home 

Games  

3.  An advertisement (including a website link, i f applicable) on the 

HOME PAGE 0 f the Nashville Storm Website  

4.  A listing (including a website link, if applicable) in the ñSponsorò 

section of the Nashville Storm web site  

5.  One 15 -second commercial per Nashville Storm home game * *  

OR the opportunity to have corporate representation at  1 home 

game with fan giveaways  

6.  Right to hang company banner (to be provided by company) at 

all Nashville Storm home games  

 

* Commercials to be read by the Nashville Storm Public Announcer  

 
 


